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Abstract:

Due to the increasing attention given to sponsoring by business
companies, who are heading towards adopting it in different fields because of
its marketing effects on the sponsoring company and its brand image, this
study aims to highlight the importance and the reasons of adopting a
sponsoring strategy in the Algerian business environment through measuring
the effect of the sponsoring strategy on improving Condor’s brand image, and
Condor’s awareness of the importance of sponsoring and its different
dimensions. Condor was chosen based on the fact that it is an Algerian
company practicing sponsoring of different events. The study also examined
the significance of the differences in the sponsoring dimensions and their
effect on improving Condor’s brand image between the sex, age, educational
level and income groups. An analytical descriptive method was used for this
purpose, as it allows collecting the necessary data to reach the study
objectives and to answer its problematic and hypothesis.

The study sample was composed of 704 respondents from different
Algerian cities, using an electronic questionnaire. The collect data was
analysed using different statistical analysis, and the results showed a
significant positive effect of the sponsoring strategy with its four dimensions
(event orientation, participation and interaction with the event, compatibility
between the event and the company’s brand image) on Condor’s brand image,
as the calculated correlation between the two variables was “0.462”. The
study results also showed an important heading to sponsoring by Condor as it
Is a complementary element to its marketing mix to affect the Algerian
consumer orientations towards its brand and products.

e Key words : Sponsoring strategy, Tendency towards the event , Participation and
interaction of the pioneers, The event’s convenience to the brand , Emotions direction

of the event , Brand, Brand image,.
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2 Borger M .-the importance of firs impressions-in busniness journal serving jacksonville —northeast florida
,volume 15.Issue 6 available database-business source elite, 1999 , p23

( ]
| 163 |



Lgipmand 3 Al ) il 5 4 el Aedlall 3 )50 e Gl Jaadll

@3l gl e ol 05 0T e ol

5% el S b o 35500 5jpal) 06 Zaad) ahais Lo s Al 20 3000 colSTISG
ST el e basley L 1 fald A2 Y ol das (3 Redal) S 5)pall calgs Aadla
JS aly psgie (3 ELF 1) sda SO0 (ol (LR e Lo 5. (6t V) LSl ddliny
Lk 5 Lemndgn g Roladl Loy &) 590l Leents o 9 M) G0l OF sas (10-TIT) 3,
oda g lels Slebal) axlg Lo dold gl S G e SO cillenll Sy & 8yl
Jof Byl Slige ol cadsind) Al o o Al M AN s pds L 056 ) el
Al e o Salee hey Sllgad) LS e dle ) Ol

Al 20l 850 ¢l o Jelid ((10-TIT) o3, JSCad

A jaal) 3 guall iy sall 5y uall

NS

B)M\s‘)‘y&\

source :Lewi. G, Lacoeuilhe. ], Branding management: la marque, de I'idée a l'action.

Pearson Education ,France. 2007,p97.

(el Bygall 5SS jagr ) Bl las o 2
Wl Ollas W dorg s ey 2l Badd) §pall psghe by (3 Cad) sl
EUENIRTUGVRFOS S SRC U PESUENURE RESU [ PN eSS (3 A dakl) Es )
bl
i i aaadl) bypeal) OF e 2Ll sda a5 aST)0Y) of @ dd el &cad)) 35l @
BUlE L 55T (3 Lendasy Ly Sledl e ezl sl Oty Byl (ST o
il oV dlelg 2l fio Bims jalel oo 31N (3 452 ASleshas ldame D e i
O DU B T [T B B T O e B LD i) VR F{ W PRI PEMU R
120 oot a gzl s 3pall (3 0Sl ol ) WL ASI e 1Yy 3 all 0 6SS
? s Jpad! @ &) Bblh) Sloglall e L
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Contrat de Sponsoring
Saison 2012/ 2013

Art. 1 : L'entreprise ou la sociét

& (NOM) :
représentée par M/ Mme ;

QUM S s sone s bR e o %
s'engage a aider financiérement le Tennis Club de Ruffec dans le cadre d'une action de sponsoring.

Art. 2 : L’action de sponsoring durera 1 an a partir de la date de signature du contrat.

Art. 3 : En contrepartie, le TCR représenté par M. Babeaud Stéphane, Président, propose au sponsor précité
de choisir entre 4 options de communication.

Art. 4 : Options proposées:
1. Option « Avantage » 100 €:
v Intégrés a la rubrique « sponsor » du site internet du TCR :
- Une information visuelle regroupant le nom, les coordonnées et le logo de lI'entreprise,

- Un lien pour accéder au site internet éventuel de l'entreprise

v Visibilité lors des événements auxquels vous contribuerez.

- kakemono

~  Carte avantages : la carte permet aux sportifs et a leur famille de profiter d'offres promotionnelles auprés des
partenaires proposant une offre commerciale aux sportifs (réductions, offre permanente ou occasionnelle)
clients.

Contact

10, rue du Jeu de Paume 16700 RUFFEC * téléphone : O5 45 30 O8 86 * Port : 06 70 35 32 45
Email : stelimababeaud @ wanadoo fr

(02) 43 gelo
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