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Abstract:

This study aimed to clarify how to practice marketing communications to improve the competitive
positioning of the Chréa brand, and to identify the reality of the application of this brand to those
communications, The deductive approach and its tool of description and analysis were relied upon to address
the theoretical aspect, and the inductive approach through Chréa's case study, in two parts: the first part was
concerned with determining the extent to which Chréa company understood the precise concept of
competitive positioning, the extent of its practice of marketing communications, and the mental image. For
this purpose, an interview was conducted with the commercial director of Chréa, then a consumer survey was
conducted to determine their perceptions about the Chréa brand, including its competitors, using statistical

tools. The study sample consisted of 420 singles.

The results proved that the Algerian consumer does not immediately remember the Chréa brand when he
wants to buy soft drinks, as the Chréa brand is located in a very competitive narrow range, and the Algerian
consumer is interested when he wants to buy soft drinks with specific characteristics in order related to
products and brands. It was mentioned in detail in the content of the study, and the results showed that there
were statistically significant differences between the Algerian consumers’ perception of the Chréa brand’s
mental image and the Chréa company’s perception, and there were no statistically significant differences

between the Algerian consumers’ perception of the Chréa brand’s value and the Chréa’s perception.

The study also revealed the absence of any effect for the variables: gender, age and monthly income of the
study sample on the perceived mental image of consumers about the Chréa brand, and when arranging
marketing communications according to the degree of use by Chréa company, we found that direct marketing
is more used among all forms Marketing communications, and came in second place in terms of the use of
personal selling, and in the third place was the share of advertising, and came in the last activation of sales and
public relations, Chréa also seeks to improve its competitive position from the perspective of brand recall,
from the perspective of the perceived value of the brand and from the perspective of market share. As for the
obstacles that prevent Chréa from improving its competitive position using marketing communications, the
biggest obstacle is related to the lack of financial resources, which does not enable the allocation of an

appropriate budget for this.

Keywords: Marketing Communications, Competitive Positioning, Algerian Consumer, Algerian brand, Image

of Mind, Brand Mention, Perceived Value, Market share.
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Reliability Statistics

Cronbach's N of ltems
Alpha

,790 2
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S1
Frequency Percent Valid Percent Cumulative
Percent
M 255 60,7 60,7 60,7
Valid F 165 39,3 39,3 100,0
Total 420 100,0 100,0
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S2
Frequency Percent | Valid Percent Cumulative
Percent
19-29 92 21,9 21,9 21,9
30-39 171 40,7 40,7 62,6
40-49 120 28,6 28,6 91,2
Valid

50-59 34 8,1 8,1 99,3
60 et sup 3 e v 100,0
Total 420 100,0 100,0
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S3
Frequency Percent Valid Percent Cumulative
Percent

0 50 11,9 11,9 11,9

-20000 52 12,4 12,4 24,3

20000-39000 149 35,5 35,5 59,8
Valid  40000-59000 105 25,0 25,0 84,8

60000-79000 40 9,5 9,5 94,3

80000 + 24 5,7 5,7 100,0

Total 420 100,0 100,0
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Levene's Test
for Equality of
Variances t-test for Equality of Means
Std. 95% Confidence
Sig. Error Interval of the
(2- Mean Differenc Difference
F Sig. t df tailed) | Difference e Lower Upper
Equal variances 13,606 | ,001] 6,849 20 ,000| 1.060909| .154907| .737779| 1.384040
assumed
Equal variances not 6,849 12,944 ,000| 1.060909| .154907| .726104| 1.395714
assumed
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Levene's Test for

Equality of
Variances t-test for Equality of Means
95% Confidence
Mean | Std. Error Interval of the
Sig. (2- | Differen | Differenc Difference

F Sig. t df tailed) ce e Lower Upper
Equal variances assumed 13,710 ,021 2,313 4 ,0821.618333 267376 -.124021 | 1.360688
Equal variances not assumed 2,313 2,021 , 146 | .618333 267376 -.520550 | 1.757217

281




gl

$yeedl pokall as A1 5 1(09) @By goekel)

Gtgeil] e ) pagdald BTN 25 (Sokey Addanod! Ahew¥
1S5l Ll Gged) Ay Aol |1
€SS i By Aol S Aib S AL —

e Gy by

C\:‘J‘ﬂ\
Lwbwad! ¢ LW
G
&) 340l

3

g OB Wil b9 2

Ly

Jgdt e

Tl o) Ha2iSN Bl WSS 2l055 55

iy gt ObLE) S idaid 3318451 ed) 0 OF D9 f

M@jﬂ\@lﬁwd&@wua.b,mﬁy

D B! Aby SbLis gl 3
WSS (B Guged) Uy Ll plgad! Biglyl Jio Led —

i
e el Sy g Ak g plge

iy

bl alpl 5 Slaed! 334

Slomall g A1 5 SN

(B g ol C’-S‘ Oy g z WY o jp ]

3 gond! & Olbol] Lwdlall Lo gl dnylie

kgl Bl 5 Byl 2ty

S VRSO PRV WN [ g (W=

282



pn]

SN Bb e gl é}o&“ Aoy dikaze el .o

:ed5ed) pggdel A0 Bipat o 1

Dt o

ey B3 Sy z2'y (Le Positionnement) adsed) psgis |2

R

ISy 830os oSG 09SUgmal! Lharmy OF Sy 3 ) Bnall) )50t Jr
Lyl (Smsly S

\gommi 9 8ygeall S Jlay) Jorf o0 Tadons WLl o 04Ses fo
S gl O3 B

SN aBged B ) ailasr 2

Uhrdl 1008 \Plomiss & W pdgd S0l s I 2Ll 2 b —

c..a\jj\ @)}*ﬂ

U | O S | dnad) B3gr | AW B3gadl | LS B g

Sl o8 @Slbwinad Braedl Lallasdly (Sl Ciw b o o —

?MW\

O3l B rdliall 8 el o U BB ailasd) Sy Of Qg o —

¢ S gitamne!

S Thad 83w o SSlonsse o Wl 050l S 1 850l J2 —

385 b /lawge] 335

SN OB b e Bk g VLAY A yloey Alhaze dlind

oyt 1

v Jgdt 5

$Slrzia o8 UMW dalgll daiedl Jo Oghons fo

FSzia o1y Sdgiaal! $L1 9 Caps | WSIUMe) By

SOy Sl SIS !

)u.u\ ‘;9 NPRVNS:

| Soly

283



Wl | e Aoy 0

Sl Joolgd) Ol

3l Bl e LMeY) Sl gl

(Sl &) filey e wldaldl

:M! @5\ 2

Jed

feSlonsiay coShgmall s o o @Sl ol Jly Joomy S

832l 5 paedl (B Sl Slgaaadt § 0] o WSOl adt dlory oy o
(oSt e s

CAUP) o Lol B (9585 o oS adl Jlry Jom S

g B pSmdlin s e DT o oSl ol iy Jom o

Gl Sumt o dyygs dhay @S ! Jlry ey Jo Oghons Jo

rland) i 3

o Jgdt e
ol (Sbmse 2,80 ST ilew amass Jo Oshons Jo
Wil OMWows 5 (e 50])
¢ cprmdliadly o) Oyl > B e Oghen fa
dslnad) Slal)
GBI 5 Llag
o Cgdaay
q\a“)’\ 9 Ol o i
MY‘ . *' %
2 b Slad!
iyld) o lasdl
(Tombola) cwmaild! Gl

daladl BN 4

Y Jgdt e

Ay Y shadl (D1 jeisellS S diley Jo Oskons fa

¢ L3 Sy

Gl e g Nl g @Sl gar sl o Oglans o

284




¢ dowall
Ll o,
5 O gzl
(Mécénat) s O
WSt
) Blem) dslazr ) Ol ]
o (A g A
(...9\}4&3\ ddsluns
possl | e Oskew o
(Mhginad! Blor Ttar Moy Slaasel) | @STENS e
(S odomad) Slie) Edoeadl lyaY) e
L Ol

L pisled) ) 5

bl - Jsd e

¢ WSl o Blisd) palel) Grgad! Ogadsians o

2R el o (Sl oty ol o Sl gl Ogedsins Ja
%.(4\».«3

eSSlnzad 3ur (U b Jgamell piladl gl Ogadsans Jo

i Agrand! @ Sgud Buor Silomzie JI5Y el Grgmd! Ogadsiind fo

Ayl DY) alisly Sl LgBg0d e IS, s Alaze Wt

(gylnad) Aaall @b yae sl e N |

b o Jgudl i

€ prdlioll guol o Byl dimyg 1 v.{zu\xj e GG gl Je Usens a

Slie 9 dyylond) (Saadlay g gal] Lol Lig S| Wabgo 0383 Jo

Pl o gyl (Sasdle 5 oSl ot B ub g5 o Oghans Jr
§eSlomzie &y

gl Jles¥ B ESjlindl o Oghons fo

:AS)ued) Aol yglais e 2

Y o Jsudl i

S Y Sl g dyylnd) (Sadle p BN 28 Jo Oghens fa

¢ dndlad)

285

&



e

¢ oSl ol Jlr ) gl s s Oghans Ja

! g blidl e Oland) b B S e Oghons fo
...Tombola (Uil dilradl Olall Joeo iy mud! Olizdsudly

Boldies udluly dsd) Blisdl sl al Y O ghos
: < Tl e Jo

(4B gud) Lol yglais 0 .3

Jgdt e

eSSlna o8 OASYI (B §y5¢den Lyl Slnasid plisiil Jo Oghoss f2

Ll ylawly Lgouutdd VSJ\;M g 9 Sl ALY iz e Oghans fa
?5‘]5.. :“

Flag Jang astial Bk 8 slawgll 9 (n8jgell Bisluns Jo Oghons
C(ESre Fia5 Oliake of Sl dibee Slus) g )

eSSlosied Bk ay Slgd Sldowial e Oghoas f2

Y folsl Blsg 1 oSbal) o A1 s Ohans o

286




	‎G:\0201\1 page de garde.docx‎
	‎G:\0201\2 Remerciment.docx‎
	‎G:\0201\3 Resumé.docx‎
	‏G:\0201\4 فهرس المحتويات.docx‏
	‎G:\0201\5 Plan de travail.docx‎
	‏G:\0201\6 فهرس الجداول و الاشكال البيانية.docx‏
	‎G:\0201\7 Liste tableaux.docx‎
	‎G:\0201\8 Liste graphe.docx‎
	‏G:\0201\9 مقدمة.docx‏
	‎G:\0201\10 Introduction 1.docx‎
	‏G:\0201\11 الفصل الاول أساسيات حول الاتصالات التسويقية.docx‏
	‎G:\0201\12 chap 1     2-53.docx‎
	‏G:\0201\13 الفصل الثاني التموقع التنافسي من منظور تسويقي.docx‏
	‎G:\0201\14 chap 2 55-106.docx‎
	‏G:\0201\15 الفصل الثالث المزيج التسويقي كأداة للتموقع التنافسي.docx‏
	‎G:\0201\16 chap 3 108-182.docx‎
	‏G:\0201\17 مساهمة الاتصالات التسويقية في تحسين التموقع التنافسي للعلامة التجارية.docx‏
	‎G:\0201\18 chap 4 184-246.docx‎
	‏G:\0201\19 الخاتمة.docx‏
	‎G:\0201\20 Conclusion 248-254.docx‎
	‏G:\0201\21 المراجع.docx‏
	‎G:\0201\22 Ref-biblio 256-268.docx‎
	‏G:\0201\23 الملاحق.docx‏
	‎G:\0201\24 annexes 270-286.docx‎

